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RECO-ANTONIS
Typewritten text
Η Μοναδική 
Επαγγελματική 
Έκθεση Φυσικών & 
Βιολογικών 
Προϊόντων
για την αγορά της 
Σκανδιναβίας
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Natural Products Scandinavia «%

KQl
Nordic Organic Food Fair

H TéA€Ia TTAATQOPUA VIO TA
(PUOIKA KOl BIOAOYIKA 51 industry A

TTPOIOVTA Kl N HOVAOIKN supporters ano 43 MME ano
€KBeon yia KAgioIyo
OUMQWVIWY, EVNMEPWON Kal
OIKTUWON. 25% aunon emuokentav

3 language marketing campaigns

5 XWPEG 5 XWPEC
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4912 OUMLHETEXOVTEG
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NATURAL PRODUCTS SCANDINAVI/
, 400 EKOETEC
NORDIC ORGANIC FOOD FAIR 46 1
‘R~ XWPES

16-17 NOVEMBER 2016
48 OMANTEG

MALMOMASSAN SWEDEN
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13 BpaBeia pe champagne reception

3 Ataywviopol Organic Chef

6 LAVEC TTOAUKOQVOALKN KOUTIAVLOL ETILOKETTTWV

8 efbouadec telemarketing

APASTH/TEZ
MARKETING

113.500 ETILOTOAEC OE OYOPOLOTEC

2.000 vip OYOPOLOTEC
107 SLOPNULOTLIKEC KOUTTAVLEC oTNV 2KavoLwvaBia




Brazil

United States
Malaysia
Turkey
Singapore
China
Mongolia
Japan
Lebanon
Egypt

Visitors 2015

Rést of the
'world
8%

Rest of Europe
16%

Nordic
Attendees
76%

Visitors 2016

Rest of Europe

Eilec Nordic

Attendees
65%

ENIZKENTEZX ektog Eupwrng

Iran, Islamic Republic of India

Korea, Republic of Taiwan

Peru Hong Kong
Suriname Mexico

Thailand Chile

Jordan Australia

Israel Dominican Republic
Kenya South Africa

Sri Lanka

Russian Federation

ENIZKENTES

OLTOMN 16 EMOKENTEG EKTOC

UK

Netherlands

Germany
Spain
Estonia
France
Ireland
Italy

2kavoéwoapiag yia to 2016

Lithuania
Belgium
Austria
Bulgaria
Poland
Switzerland
Latvia
Portugal




89% TWV ETILOKETITWV

avadEpeL Twe N €kBeon RTav
elte mapa oAU KaAn N
EKTIANTLKA.

68% - EMIZKENTES

OUUUETEXOVTWV Elxov

, , It is important that we have an
AUEDCN AYOPAGCTLKN organic show in Sweden, that Is so

o) Ovaun easy to visit. The organic market is
growing rapidly and it is seems only
7 3 (y , obvious that we have a local
0 otwv emiokeMTWY platform in which to meet.
Atav WLoktNteC, Alev/Vteg .
, , . Jonas Sandstréom
20uBouAoL n ayopaoTeg Affarsomradesansvarig/Head of

Business Area Food and Service
Ahléns AB




TUTIOL OLYOPOLOTWV:

Xovopéumnopol & Altavopeic
Awavopeic Delicatessen

Eloaywyeic & E€aywyeic

Ayopaotec MeyaAwv AAucidbwv
AAucoibec Blodoykwv Kataotnpuatwy
Franchisees

Health Stores & Pharmacies
HoReCa/Foodservice

Supermarkets & MoAvkat/pota

Online retailers

ICA Sverige
Axfood

Dansk Supermarked
Coop Sverige
Coop Danmark
Life

Life Everkost
HKC Egenvard
Matas
Naturligt Snygg
Netto

lkea

Lidl

Aldi

Rema 1000
Willys

Danasan

TJX Europe
Dagrofa
Svensk Cater

Dansk Cater

Halsokraft
Helsam

Kung Markatta
Gymgrossisten
Infinity Foods
Mat.se
Nemlig.com

Reitan Servicehandel

FoodService Danmark "

7-Eleven
Ruohonjuuri
Martin&Servera
Menigo Foodservice
Orkla Foods
Urtekram

Arnold Suhr
Netherlands

Bodystore.com

Matsmart in
Scandinavia

BC Hospitality Group

Naturkost Ubelhoér

Renée Voltaire
Magasin du Nord
Wholefood Planet
Organic

Abel & Cole

SAS Airlines
Region Skane
Salta Kvarn
Paradiset
Midsona

Mathem

lkea IMS

Fazer Foodservice
Nordic Food Export
Organic Health Oy
Caldic

Solhjulet

Roskilde Festival
Irma

Norganic AS



EMI2ZKENTE2

KUpLotl TuTtoL Emlokentwy

20%

18% Retail, 17% Manufacturer, 18%

ReCa, 16%

16%

14% Importer & Exporter,
12%

s Services, 13%

12% Distributor, 11%

10%

8% Associations/Public

Sector, 6%
6%
4%

2%

0%



EM2KENTE2

Evoladepov Enokentwy

ﬁ Aptomnoujpata & Eidn JaxapomAaotikng, 9%
— Ouopdiag Mpoidvra, 16‘*
ﬁ laAaKToKOMIKA & Tupld, 9%
ﬁ MNoté & Avauktikd, 14%
ﬁ Eco-Packaging, 19% |
—4 Fairtrade Mpoiodvta, 12% |
— Npoiodvta Sixwg Moutévn, ALaBnumiw kot Elskn g Aletag, 24%
— DOpéoka Npotovra, 18%
d Ei6n Zrmutol & Yddouata, 9% |
P | JUoTaTikd, 13%
ﬁ Mpoidvta Kpéatog, 8% Efilo?\ovmd Mpoidvta & Motd, 541%
ﬁ

— Private Label rlpotév{a, 22%
—i@m =npot Kapmotl kAm, 12%
_Zj@uun}\npdouata, 11%
—ﬁ Muka, Svak & okoAdta, 10% |
—M}

I VEGETERIAN, 27%

d Wholefoods, 11%

0% 10% 20% 30% 40% 50% 60%



RECO-ANTONIS
Typewritten text
Γαλακτοκομικά & Τυριά, 9%

RECO-ANTONIS
Typewritten text
Ποτά & Αναψυκτικά, 14%

RECO-ANTONIS
Typewritten text
Fairtrade Προϊόντα, 12%

RECO-ANTONIS
Typewritten text
Eco-Packaging, 19%

RECO-ANTONIS
Typewritten text
Αρτοποιήματα & Είδη ζαχαροπλαστικής , 9%

RECO-ANTONIS
Typewritten text
Ομορφίας Προϊόντα, 16%

RECO-ANTONIS
Typewritten text
Συστατικά, 13%

RECO-ANTONIS
Typewritten text
Προϊόντα Κρέατος, 8%

RECO-ANTONIS
Typewritten text
Προϊόντα δίχως Γλουτένη, Διαβητικών και Ειδικής Δίετας, 24%

RECO-ANTONIS
Typewritten text
Φρέσκα Προϊόντα, 18%

RECO-ANTONIS
Typewritten text
Γλυκά, Σνακ & Σοκολάτα, 10%

RECO-ANTONIS
Typewritten text
Είδη Σπιτιού & Υφάσματα, 9%

RECO-ANTONIS
Typewritten text
Βιταμίνες, Συμπληρώματα, 11% 

RECO-ANTONIS
Typewritten text
Private Label Προϊόντα, 22%

RECO-ANTONIS
Typewritten text
VEGETERIAN, 27%

RECO-ANTONIS
Typewritten text
Ωμά Προϊόντα, Ξηροί Καρποί κλπ, 12%

RECO-ANTONIS
Typewritten text
Wholefoods, 11%

RECO-ANTONIS
Typewritten text
VEGAN, 26%

RECO-ANTONIS
Typewritten text
VEGAN, 26%

RECO-ANTONIS
Typewritten text
VEGAN, 26%

RECO-ANTONIS
Typewritten text
Βιολογικά Προϊόντα & Ποτά, 54%


Exhibitors 2015

Rest of Europe
58%

Exhibitors 2016

Rest of Europe
64%

Nordic Exhibitors
30%

Rest of the World
6%

EKOETES

TON 7 Evpwnaiot EKOETeC

(ektog ZKAVEWVABLKWV XWPWV)

2015 2016
UK 46 UK 56
Spain 38 Italy 44
Germany 30 Netherlands 41
Netherlands 35 Germany 36
Belgium 33 Spain 33
Italy 22 France 28
Austria 21 Estonia 27




2TOTLOTLKOL

2015

—as7m | sema | 7eum
EXHIBITORS

w _ “Tt’s been really exciting to follow
Exhibitor Categories 2015 2016 the growth and development of the
_ Natural Products Scandinavia show,
Natural Food & Drink 17% 14% from the very humble start to the
professional meeting place for the
whole industry that it has become
today. Our goal was to find
interesting export leads for our own
brands and we succeeded in that,
both last year and this year”

Natural Living 5% 6%

Organic Drink 6% 59

5%
Media & Magazine 1% 3%

Thomas Farnlof— CEO, Baltex



What a show...

M Natural @
o i & Organic A
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