THE DIGITAL ERA AFTER COVID
A new business model on the rise
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Entrepreneur

Co-Founder & CEO, Growthrocks.com

Co-founder growth.university
Co-founder growthhackingacademy.qgr
Co-founder

Co-Founder of viral-loops.com
Co-Founder of

Co-Founder

Advisor/Speaker

Advisor and board member in numerous companies

Speaker in

Guest Lecturer in NYU Stern School of Business
Guest Lecturer in Alba Business School
Lecturer in growthAcademy

Lecturer in growthX Academy (SF)

| have studied Phycology, Accounting,
Computer Science and Management.
As an ex accountant and ex CTO I'm
good with numbers and technical
ISsues.

In total , | have have a 20+ year
experience in running successful and
profitable software products. For the
last three years, I’m the Group CEO of
GrowthRocks (Ranked #1 for Growth
Hacking worldwide). My career
includes managerial roles for
companies around the globe and |

have significant skills in intrapreneurship
and entrepreneurship.

In my free time | assist Startups to
achieve growth and product-market-fit.
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Today, we will learn why some companies
and some companies



HAU - CRASH COURSE JAN 20 D Made with @ by GrowthRocks

Slide: 5

We educate the world .



Marketing Agency @ Rome (Viterbo)
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We educate

Airport AIA

the world
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We educate the world
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r———-) WORK OWNERSHIP @y

Holistic

Specialization

Holistic Growth

Business
Development and Inbound Marketing Content Marketing
sales

Retention

Funnel Marketing Marketing

Conversion Rate| Perfarmance Web Site Search Engine
Optimization Marketing (PPC) Development | Qptimization

Analytics
Performance
Marketing (PPC)

Growth Masters (c) + Communication Talent
Growth Marketers (b) + Growth Mindset
Growth Engineers (b) Broad Technical Expertise

Gurus (a) Deep Expertise

BplS
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Performance.

Productivity boost (gwork.io)

c*work

wnlock the genius of people

‘ Oran Cohen

A

L,

My Actions

My Performance

My Learning

My Team

w  Trends

My Profile

Settings

My Performance

My Performance

44.32%

My Overall Performance

My Performance Made Up Of

1

1

51.75%

Customer Love

57.5%

Accountability

Player Journey

52.5%

Learning Agility

A Oran Cohen

Player Journey

21 {pls
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ToolFree Forwarding.

ff- TOLLFREE

# FORWARDING.COM

VIRTUAL NUMBER INVENTORY ~ SERVICES ~

CALL 1-888-452-1505

LEARN MORE ~ VIDEQS - PRICING ~

Get A Smart International Phone Number

* Get A Smart International Phone Numberzgk‘ac

* Toll Free & Local Numbers in 120+ Countr,

USA

USA/Canada Toll Free (888, 877, 866, 855, 844)

1 (855) 790-0784

FREE TRIAL

About USA/Canada Toll Free ©

Excellent

EIE3E3EIE

Based on 811 IEWEWS.

* Trustpilot

[ |« ST

Best service

Best senvice, honest peoples &
polite staff...

OMAR ANSARI

ABOUT ~ CONTACT

" Activate Now! - Start Receiving Calls in 3 M

" Answer Calls Anywhere

No Set-up fees

' Cancel Anytime

E3E3ES 3 days ago

Great support

The floathosting staff have been
very helpful, and very quick, when
I've needed...

Cindy Thompson

OOODE e

Great Service!

Warks Well - Helpful staft - Good
functional flexibility

Feter Kinaston

Some time voice Is not clear.

Some time voice |s not clear,

3 dAys 300
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Standup Meetings (via slack).

Standuply APF 1.03 P

Here are the results of Dgily Stondup Meeting from 30 April
Agpregated results for the question: Captured your time? (10/13) (16 kB) ~

B YES, Of course B No answers

The three daily questions:

*What you did yesterday

*What you will do today

*What is stopping you from today's tasks

1 ©pIIS
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Remote Meetings.

me and my coworkers logging into all
of our meetings remotely for the next
couple of weeks

G1 ®pIIS
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Tasks.

© Jira Software

-
~

A todoist

5 @ Excel

ssAsana -
. S @relde
3 >
» » Airtable
»

BplS
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Time Control.
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Growth Clapping.

L
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6P 5 Growthrocke

Gavn O Vates tH

3 wheh

GrowthClaps.com
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Lo Ticket teasers

Mini(12 minutes)
Growth “5 MARKETING ACADEMY
g

/l ROCKSTARS

Marketing
Courses

Your Info Product

HJ33dS 310NA3X
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Imagine Follow-up via chatbot + Personalised Ads

- B (N
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AN TSN

1irk L

-

-

https://app.geru.com
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Blockchain 2.0: Welcome To The Future
..An Inside Look At A NEW, Lucrative Career Path For Developers and Programmers

Details HERE

Blockchain 2.0:

Welcome To The Future __

E
3

Have Questions? Let's Talk.
Feel free to contact an Advisor directly at the phone number below:
(888) 689-B285

https://kingslanduniversity.com/thank-you-devs

HJ33dS 310NA3X
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Lt

‘KIKINGSLAND
3 SCHOOL OF BLOCKCHAIN

Welcome inside Kingsland University, the only accredited School of Blockchain in the world...

We've received your request for more information and we are excited you're here! What we are about to share with
yeou could revolutionize your career as a Developer and catapult you into a whole new income class in just the next
few short years. Blockchain development is now among the most sought-after skills in hiring suites globally. You
could be next!

We invite you to book a complimentary Discovery Session with a Kingsland University Enrollment Advisors right
below to learn more and to get your questions answered. Space is limited. We look forward to meeting you...

“Blockchain could slash the cost of transactions and reshape
the entire economy.”

— Harvard Business Review

Schedule My Discovery Session

NOTE: Scheduling a Discovery Session by phone with a Kingsland University Advisor is free and doesn’t oblige you in
any way to enroll. It's simply to give you an idea as to whether you're ready and eligible to upskill your coding arsenal
for Blockchain, and to dramatically increase your demand (and salary).

HJ33dS 310NA3X
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SPECIAL WEBCAST FOR DEVELOPERS

BLOCKCHAIN 2.0:

Welcome To The Future

2
2
5
¥
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RESERVE MY SPOT

B siire Lo ]

ill be emailed anly

AU S O] S0

CC Harvard
Business
Publishing

"Blockchain could slash the cost of transactions
and reshape the economy.”

Blockchain 2.0:

Welcome To e -
T i<,

https://www.toppaiddeveloper.com/free-report

HJ33dS 310NA3X

6T d3S 3SHNOD HSVYD - NVH

Vv

SY004UIM0ID A iy YuM spe



Just imagine to do all these ...

...for the
wrong
product




Do | see a tsunami ?




Let's see what that means




N =

[0) IO N

. 60" scripting and testing scripting for time
. 30" shooting
. 180’ post production (aligning slides with

video, adding animations, cutting scenes)

. 60' creating supportive material
. 30" intro-outro
. 30" exporting, converting, rendering,

uploading

. 30' video visuals, graphs, animations,

titles

7 hours for 12' video




Have Discipline

Repeating that in
intervals i.e. on a
WEEIWVADENS

Navy Seal Admiral Shares Reasons to Make Bed Everyday



HAU - CRASH COURSE SEP 19 D Made with @by GrowthRocks

KEYNOTE SPEECH

Adobe’s after effects

Animation
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Intro / outro



Skillset for the video part

1.
2.

H W

Video editor

Designer (for ebook covers, green
screen background, landing pages
design etc)

. Animator
. Technical Delivery (encoding,

hosting, serving)

. Photographer, stylist (?)

6T d3S 3SHNO0D HSVYD - NVH
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Tools / Apps

. Ad(s) - facebook, Google

. Landing Page(s)

. Email(s) for following-up

. Automation (to glue them all)
. LMS system to host them

. (Optional) chatbot-ing

a0 h WNE=

9 Aq s ynm o



Skillset for the rest

A D WNE=

)

. Paid Ads

. SEO

. Copywriting

. Aesthetics

. Technical (scripting, hosting,

serving)

. Marketing/Sales !!!
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27 different tools / apps

1.Adobe’s premiere
2.Adobe’s after effects
3.Vimeo

4 Reevio

5.Bitable
6.Wordpress
7.LearnDash

8.Active Campaign
9.Google Ads
10.Facebook Ads
11.Manychat
12.Adobe’s Photoshop
13.Adobe’s lllustrator

14.Zapier

15.Elementor

16.Slack

17 .Webhooks
18.DataStudio (Reporting)
19.Google Analytics (events)
20.Google Tag Manager
21.Handbrake (compression)
22.Geru app

23.Subtitles Creator

24.Go Pro Animator
25.\Woocommerce
26.Stripe/paypal/bank
27.Pixels.... And more

HJ33dS 310NA3X
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2.000 euro

1.Envato Elements for images and more assets
2.Motionarray for titles and music and animations
3.Wordpress' elementor pro

4 learnDash Elementor + Pro Panel Reporting
5.Geru for visualisation

6.Active Campaign

7.Manychat

HJ33dS 310NA3X
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Finding new
customer via word-

of-mouth has
reached to its limit




Prospecting.
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Outreaching. =
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GROWTH MARKETING STRATEGY D Made with @ by GrowthRocks

my

THE VR EXPERIENCE CENTER

o
T
U
a
IC
>




= FLUENTWORLDS
' Lesrm ta IF‘lJ‘ Eﬂ|ll1h In 30

An iImmersive
education you will
remember!

ey =©plIS
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The first live "VR" conference
Travis Scott - Fortinite

“12m/cohcurrent users

G 9pIS
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Traditional e-shop

New channels popping-up

e-commerce is not the same any more

Instagram Checkout Whatsapp shopping Marketplaces, Al, VR
Google's rich Snippets

Ly =pPIS

AD31VHLS ONIL3IYWHVIN HLMOYD

v

SY004ymo.9 Aq ds yum spei



GROWTH MARKETING STRATEGY D Made with @ by GrowthRocks

Slide: 48

A Real Example
IKEA in many countries




Walkthrough Virtual Shopping

What's coming Next

jrl'
‘i
|

X i
INNANNE g

Gamification i.e. treasure hunt Loyalty program while “walking”

67 =pPlIS
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Conversational

v

Marketing for everyone
Building Top-of-Mind is vital
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Building Top-of-Mind
Every brand wishes to be where
our friends and family is, thus on
messenger(s)

Conversational marketing or conversation
marketing is a one-to-one approach

to marketing that companies use to shorten their
sales cycle, learn about their customers, and
create a more human buying experience

12:51%

S8 Chats

CF  YavaFitness Centers

NAVAR

a Sotiris Karagiannis

Josh Fechter

O
3,“
&
=

in_._ y Thanassis Dub ros
Makis Poul
Adrian Viadimir

Yo

Micolas Lekkas
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mydoctortoday.com

Connect

with your doctor
on messenger

° 1. Open
Facebook messenger

2L 2.Select
the people tab

@ 3. Tap

Scan Code

v/  4.Scan

your doctor's card

tarted

ZS ©pIIS
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AD31VHLS ONILINHVIN HLMOYD

Building Communities around your brand

v

Because even happy customers won't always use
word-of-mouth to talk about you.

Ambassador Programs
Affiliate Programs
Referral Programs

SY004ymo.9 Aq ds yum spei




Referral Marketing Programs
|s the epitome of viral sales and Low CPA

AD31VHLS ONILINHVIN HLMOYD

A referral program is simply a process in which you prime and reward
customers for spreading the word about you.

Vv
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GROWTH MARKETING STRATEGY D Made with @by GrowthRocks

tripadvisor



OOBAH BUTLER

“I realize what it is: the appoihtments,

lack of address and general exclusivity of this place

is so alluring that people can’t see sense. |

They’re looking at photos of the sole of my foot, drooling.

Over the coming months, the Shed's phone rings incessantly.



“I realize what it 1s: the
appointments, lack of address and
general exclusivity of this place
is so alluring that people can’t
see sense. They're looking at

photos of the sole of my foot,



“I realize what it 1s: the
appointments, lack of address and
general exclusivity of this place
is so alluring that people can’t
see sense. They're looking at

photos of the sole of my foot,

exclusivity



“I realize what it 1s: the
appointments, lack of address and
general exclusivity of this place
is so alluring that people can’t
see sense. They're looking at

photos of the sole of my foot,

remarkable



the milestone concept @

Refer Friends = Free Products
Refer 1 Friend. Get Refer 5 Friends. Refer 10 Friends. Refer 25 Friends.
10% off. et 25% off. Get 1 Free Tube. Get a 5100 Gift

Certificate.

19 ©{pPIIS
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Ambassador program

* Perfect for brands and eCommerce
Stores. The rewards can be your own

products & SHUSTIE ~irmet omom me s

« Suitable both for prelaunch campaigns, s
referral and ambassador programs.

fj:ﬁ:ﬁf JL J |

HARI-SCREENED SHINT INSPIRATIONAL SOCKS BAOASE HAT
5 releran 50 nvderaly PO nedleeraeg

* You can use it for email list building and
give merchandise, like stickers, t-shirts,
etc.

* Don't just put the name of your brand.
Make something people will love to wear NEMA EouPAY

CONTENT 18 EVINTS

e
-

STARTUPY HOOME FREE EVENTS 4 LYFE

20 reforrads S0 Fdedrinda

« Simple referral links/codes for more
vitality and offline word of mouth.

» Messaging apps as sharing channels.

AD31VHLS ONILINHVIN HLMOYD
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GROWTH MARKETING STRATEGY D Made with @ by GrowthRocks

alloops

or go home
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The 5-steps success ladder

Collect, tag and
Segment your
potential customers

TN

Build a lot of
touch points for
users to engage X

Build a set of |
properties that are \ E)H(I)l\(/jv %p
maintainable BY YOU strategy

~,

Perform a
Keyword
research

Automation

99 ={pPIS
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Growth hacking is a marketing technique
developed by technology startups which uses
creativity, , hew
technological options and social metrics to
sell products and gain exposure.

1 9V1 | bunjdeHyImoln
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What is Growth Hacking in 0ON€ word

“Cheap #NOT”

Revenues

“The PPC Way’

Revenues

mcking

“The GH Way”

ANFAYIV ONINIOVH LHMOUO
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ANIAVIV ONINOVH HLIMOYO

growth hacking marketing is a
combination of : and

A\

to achieve sustainable growth for
your company quickly,

S3o04yIMoID Ag  @ipIm apeiN




Social Media

SEO
Social Selling

Performance Marketing

Content Marketing

Influencer Marketing
Copywriting
Google Analytics

0Z NV[ 3SH4NOD HSVYO - NVH
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HAU - CRASH COURSE JAN 20 D Made with @ by GrowthRocks

They run separately



HAU - CRASH COURSE JAN 20 D Made with @@ by GrowthRocks

Slide: 74
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How about combining those together?

How about deciding upon them?

How about orchestrating those?

How about Implementing them?

How about Systemising them?

0Z NV[ 3SH4NOD HSVYO - NVH
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Data & Testing

Conrversion Rate
Optimization

Behavioural
Psychology

Creative

Lean Marketing Marketi
arketing

GROWTH

Technical Marketing
HACKING

UX Improvement

Coding &
Automation

ANIAVIV ONINOVH HLIMOYO
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Marketing

Web & Mobile Analytics, A/B Testing, Marketing
Automation, Conversion Optimization, SEO, SEM &
PPC, Copywriting, Email Marketing, Social Media

Data Analysis
Spreadsheets, Statistics, SQL, NoSQL, Bl, Cohorts

Coding/Engineering
HTML, CSS, JS, jQuery, Macros, PHP, Python, APIs

Designing
Photoshop, Illustrator, Sketch, Video Editing

1 9V1 | bunjdeHyImoln
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Growth Hacking IS NOT
about Digital Marketing




What is Growth Hacking in 0ON€ word
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Properties Automations

Events

Landing Pages :
CTAs Wldgets

Tools - Data Enri;hmer.wt
Content \\ Data Manipulation
Growth Plan

4—————/ T >

Funnel Channels
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Digital Marketing

* Traffic and Funnels

Growth Marketing
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[BREAKING NEWS] Two Results Max For Most Queries

Google said they generally won't show more than two results from the same
domain in the top Google search results. Google may still show more than two
results if they determine a searcher would benefit from it and it is relevant for
the query.
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*Full blown websites,

AD31VHLS ONILINHVIN HLMOYD

*Landing Pages,
*Power Pages,

*Engineering-as-marketing Pages or apps

Vv

*Mobile apps

*BOTs

*Pre-launch Pages and
*Other specialized pages.
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IF YOU DON'T HAVE
ENOUGH WEB PROPERTIES
THE ONLY OPTION IS
PPC*

>

* Paid Advertising
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Remember

It takes 5-13 touches to generate a
Sales Qualified Lead

Sources: Salesforce.com, InsideSales, Hubspot Data & Marketing Association
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Do we need one? YES!

-. 309 Not thinking about it

It shows that only 3% of all people you'll contact (if you are
targeting right) will buy something from you right now.

6-7% are open to the fact of being sold your product or services.
That's just 10% at best

06 °©pIIS
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Old Funnel VS New Funnel

Lar ding Page
o

RETENTION

@i

010 ®i]
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Definitions

VIOL / SQL / POL

They took some action Sales has confirmed it. ~ They tried our Product?
that shows they might be They are interested They must be interested
interested in buying in buying in buying!
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Definitions

CQL: We talked to them:

They told us why
they are interested in buying ‘ L
and what they’re trying to

accomplish with our product Conversation Qualified Leads
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A B2B Saa$S Funnel on paper

Slack

Form

Trallic events - Google
Vi;:t:':e Analylics Facebook
. Pixel HotJar
»
= Users -
Webpsuae vents
Fomms MQLS—
. Ta-ér:.vems- — 4
LS
MQLs - 5015 :
b CONC S|  Customer's Events
Websia Conacts Segment { Contacts——| 360
Widgets —Users (Intercom)
i.¢ exitintent Comacts— 4 —y \‘_‘_—/ ——
; T d A
- — CQLs—I ?
»\ Zapier 2 SQLs
\/ -Users Scheduling
COQLs
l Signup
Chazhat —Users Form
——————Tags- Contacts App
|
S0Ls SQLS
Users
fBook-a-demo
Chargobee Charge
'
Scheduling
ct Notfiealons c /.

VA
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Funnels go
hand-by-hand with progressive Profiling.

The more you push the potential customer
down the funnel the more data you collect
the more targeted the communication
becomes.

G6 °OpPIIS
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Level of
Interest
F

-

Time

. Wensii=visit . Murwuring Ermails . Phone calls 0 Coltected inforrnation
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Funnels go
hand-by-hand with Content Marketing

All web properties they need to be
supported by awesome content, nice
visuals and persuasive messages. Content
marketing and copywriting are vital
ingredients of a funnel.

16 ©PIIS
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Stage at the funnel

Content at the top of the " Make PROSPECTS
funnel facilitates problem aware and
AWARENESS solulon aware

86 =P!IS
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Funnels go
hand-by-hand with Automation

Marketing Automation is the glue of putting
everything together. Collecting data in one
step and using those data on the other end
to lead conversions and push down
potential users to become customers

66 9PIS
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Events

The Absolute Prerequisite to build your funnel

Events are used to track user interactions with web, mobile
applications or backoffices. They were used for measuring page views.
Nowadays, an event helps you to analyze the actions that people
perform in your application. ...
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Funnels go
hand-by-hand with Web Development

You need fully integrated properties to
drive potential customers to.

From landing pages to rich thank you
pages, they are all part of your funnel

101 ={pPIIS
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NOT HAVING TECHNICAL
CONFIDENCE... MEANS

1) Experiments take toooooo long
2) Focus is moving from business to
technical

¢01 ={pIIS
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WHERE DO | NEED TO SPEND MY TIME

10% — Building Site(s), Landing Page(s)
— Configuring Wordpress
— Finding Name

Technical

0 — 30% Concept and purpose
90% — 10% Branding

Business — 30% Writing content
— 30% Metadata and SEO features
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Technology Is your friend
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The Measurements Changed

Data Driven Marketing is king

Monitoring the visitor before becoming "known”

Clicks: HeatMaps Scrolls: Scroll Maps The path they follow

901:°P!IS
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Select your KPlIs carefully

“1 want
more
Traffic"

Visitors - Traffic on site

Product Preview

B

W o They are not JUST 2 KPIS

They are 2 DIFFERENT STRATEGIES
Chéckout

Stepl

Step2

Step3

Sales

LOT =pPlS
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| SEE POTENTIAL CUSTOMERS
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You need to Silently Nurture prospects
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And hand them over

to our main web properties
when they are

ready to purchase!
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Prepare Valuable Content:

Provides Value
Is engaging, captivating
IS persuasive

A
OA Tells a Story

=Move them down the funnel
OUTSIDE of your main

AD31VHLS ONILINHVIN HLMOYD
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~ 4 properties
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New Touch Points

Smart assistants are the future of search!
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AMP and Instant Article = 1” promise

Carrier ¥ 815 AM W Carrior ¥ 023 AM
9§ lncome usa skin chn
& google.ca :
Lancéime Skin Care, Vigionnaira Instant del ivery
Crescendo™, This easy to use, leave- on
Bquid nighttime face pesl works fo gently .. » mabify.mel =2
Makeup - Sign - Skin Care - Edit Bag
o LANCOMI
Anti-Aging Skin Care, Moisturizer, Optimized discovery
Serum & Sunscreen - Lancéma SHIN CARE MAKEUP FRAGRAMCE OMLINE OM!

lancome-usa.com - skin-cane

i i sk i i Lo, Fnd Skin Care

O AM P = in care product for your skin-
the best

* cancome Cosmetics and Skin Care
OHicial Site: Make up, Skincare ...
W laneoma-usa.com - skincara-ganati..,

Skin Care - Antl Aging - Serums &

Treatments « Moisturizers - Eye Creams - VISIONNAIRE ENERGIE DE
Makeup - Foundation - Lipstick - CRESCENDO™ VIE PEARLY
Mascara ... LEYTTON
Duasl-Phase Niaht Energizing &
Beauty products by Lancome: ¢ |;| 'L_l_': |'_|J

makeun. skin care and perfume

AD3LVHLS ONILINHVIN HLMOYD

v

SY004ymo.9 Aq ds yum spei

911 °plS



AMP and Instant Article = 1” promise

Az paople ses mone
Instant Arlicles in News
Fead,

than mobila web articles
on averane

Instant Articles

Better for people. Better for publishers

to abandor

Once they chick,
they'a f 4
: bacause they'r

not stuck waiting for it
fo Ioadl.

30%

People

than mobile web
aricies on averans,
ampifying the reach
of your Stores in
MNews Feed.
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Social Media Gets

l‘ I".a

Transactional ¢

3;'

Empower your customer support

to transform into your sales army!

Manage all your social customar
base in oneg power packed
dashboard

higher

campaig

Re-engage with your customers,
build 8 community with offers
newsletters, exclusive invites and
s0 much more

o7}

Go LIVE, be responsive, autamate
your-sales. Foous on what matters
most!

al media!

811 =pIIS
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Checkout on Instagram




Google Shopping
IS here!

Search for, view and compare
products without leaving the Google
SERP.

< Tip: implement structure

data for a higher chance to get
listed

GO‘ gle buy jordan sneakers

Al Shopping Images News Videos More Search tools
About 7,480 000 results (0,58 seconds)

—
Shop for buy jordan sneakers on Google Sponsoted

> e s

White Vil Retro BG . Eclipss Black 6 (25 Wolf Gray/ ...
£154.99 £89.00 £90.00 £90.00 £76.87
Foot Locker UK End.com ASOS.com Nike.com Kickz co.uk

kA% x o (16)

Jordan IV Retro  Nike Air Jordan  Nike Air Jordan ~ Air Jordan 1 Mid  Jordan Eclipse,

Shop Authentic Air Jordan Shoes - Jordan Brand ...
www.sneakerhead com/nike-air-jordan-p1.himl «

Air Jordan Shoes. Sneakerhead com has the latest Air Jordan Shoes, including
Brand Jordan Team Shoes, Alr Jordan Retro Shoes, Jumpman & others
Retro Jordan - Air Joedan Lifestyle - Air Jordan Sport - Alr Jordan Son Of Mars Low

Jordans - Air Jordans | Flight Club

www.flightciub.com/air-jordans ~

Since 1885, the sneakers carrying Michael Jordan's name and world-renowned
Jumpman” silhouetie have helped to define and shape sneaker culture,

Air Jordan 11 - Air jordan 7 retro "hare” - Air jordan 6 retro “infrared 2014" - 11labd

Jordan Shoes | Foot Locker
www.footlocker.com/Jordan/Shoes/ - IN-11cZrf ~

Iconic collections at Foot Locker. Find hard to get Jordan Rotros, Jordan snoakers
sales & much more! ... Pre-Order Avallable to ship mid-February. $119.90.

dnrdan Rrand Nika rom
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The sequence of the Steps

Repeat

Report
v

Measure
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Monitoring my performance.

Single Page - The CEQ View - The last 30 days

—pne = raferal organic —— (none} —— facebook-post — socialmedia —— (notset)
— social
600
400

200

0
rl—& er_ﬁ Qﬂp qu erp ; c:fb ‘3 Q'L“ GJ]_Q
L G e R \: (oL

L i o ) B i
AR AR A R L

® sauial

® Relarral

® Direct

@ Paid Search
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onitoring my performance.

Organic Traffic by date

Organic Traffic

orgarnic
100

il

o A% X 3
Al ] A I+ nGF e
] a7z e

i pot

b d b
S A T

Organic Trafic | Top-5 Visited Pages

347
four-vilias/affardable-vlllas/ 283
four-villas/mykanos-villas/ 192
Millas/villa-rea/ 36
ffascinating-history-asegean-sea) 49
Grand total 738

Organic Traffic by country

1 I 388

Organic Trafic | Top-5 Visiting Courtries

Country 1SO Code

GR

1 82
s 38
FR 14
GB 26
Grand total 736
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Monitoring my performance.

Paid (non-organic) Traffic
Paid Traffic by dale Paid Traffic | Top-5 Visited Pages
—a— COc —— refermral (none} —— facebook-post —— goclal media (nof set) —— social 3
faur-villasfalfordable-villas/ 2227
600
{our-vilias/mykonos-vllas/ 1,420
400
500
200 .
Y BB s s 8 %m0 (3 1| 2 {our-yillas/affordable-vll|las/Het-smar-flt am
f | | L _1
{1 nk 0 ) % Mvillasfvilla-rea/ 187
LA LR {2 SN L (LR ¢ S N (S 1 S | e 1 4
P o i ie (B A AL 1 e "y A o 1 g6
o o 0 B et » st o 58 pt o p! it
Paid Traffic by country Patd Trafic | Top-5 Visiting Countries
Country ISO Code
GR
TR 553
s us 79
BE 256
Mk 245
1 I 2,639 Grand total 4,624
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Monitoring my performance.

Campalgn name Campaign s.. Impressio.. Amount spent Clicks {all) Link clicks CTR (all} CPC (all) Results
[GR] April 2020 -Eurcpe & ACTIVE 308,769 17942 € 4484 TR 162253 146% (.04 B25
[GR] Apnil 2020 - Greece - . ACTIVE 78,447 B0.BI £ 5186 2,233 37,751 66T o2 1,576
Grand total 387,216 269.25€ 9,680 4,164 198,459 2.5% 0.03 2,203
] =242
—— Amount spent
40 b
14 78 .| T — + 6.5
20 77 99304329 6630.46 28 9229 0330.861 3;.?\'
]
Apr 2 Apr 4 Apr G Apr @ Apr g Apr12 Apr b Apr 20 Apr 21 Apr 24 Apr 26 Apr 28 Apr 30
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Monitoring my performance.

Campaign Campaign status  Campaign type Impress.. Clicks Conversions Conversions
|GH] Search - Greece - Alfordabl,  ellgible Search Only 4797 434 97.05 € 0 G18% 0.22¢€ 0%
|GR] Search -Eurape &Asid - M elinible Search Only 1402 247 13062 E o] 17.62% B53€ %
Greece - All W|llas carmpalgn deleted Search Only [i] i} 0Ee o 0% e 0%
Grand tatal 6,129 681 22767 € 1} 11.11% 0.33¢€ 0%
1-3¢#3
e — CUSI

1900881980 a7 _

! e 837 € :
! : D€ 0f Gf 0 O€ 0¢ D¢ DE D€ O€ OF 3 !
370645 qg 34735 44F 47 484 44 49 W iy e i A T R Vet 29 86451 J 5528 16 ¢

Apr 2 Aprd Apr 6 Apr 8 Apr 10 Apr 12 Apr 14 Apr 16 Apr 18 Apr 20 Apri2 Apr 24 Apr 26 Apr 24 Apr 30

8¢1 ®PIIS

AD3LVHLS ONILINHVIN HLMOYD

v

SY20YUIM0ID Aq s Yum apeiy



be better
be faster
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The first growth hacker &
the first salesman is the founder
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Conv19 Gifts

' 40 s
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Send an email to i-want-ebooks@growthrocks.com to get them
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Messenger

&

Theodore Moulos
Group CEQ Growthrocks

Linkedin

S
TMOULOS

Instagram

€€1 P/PIS
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So, get out and

build something

~ D -
GIMOWINKOCKS

Theodore Moulos
Group CEO

0 +306971978808
B 442035142427
- theod 'i_.:'i"'.'.'1llf-.'1l.' KS.Com

fi ]

¢ www.growthrocks.com

Thank you...
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